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MYBLU

H Imperial Tobacco kaivotopet
Snpoupywvrtac «Kdt KaAdtepor

H Imperial Tobacco Hellas, peAog tou kopupaiou diebvous Opidou Imperial Brands,
onuioupyel «Katt KaAUtepo» yia toug eVAAIKES KanvioTES NayKOOpiws
Aavodpovtag to kavotopo [poidv Néag leviag myblu.
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H 1otopia nicw an’ ta Mpoiévta
Néag Meviag xat o myblu

‘OAa &ekivnoav to
2003, 6tav o Kivédog
Gappakonoldg Kat
i enothpovag Hon

U Lik epnvevotnke
E-Cigarettes \ Kat 6ﬂplOUpYﬂO£
10 10 NAEKTPOVIKS
Tolyapo. Aéka xpédvia
apyotepa, n Imperial
Tobacco, péAog tou
61eBvoug OpiAou
Imperial Brands,
anokTd To NaykdopLo XapToPUAGKIO EUPECITEXVIWV YId TIG
texvoloyieg atpiopatog kat opilet tov Hon Lik enikepaAng
NG opddag Epeuvag & Avantuéng tng Kivag. To 2017,
HOALG Tecoepa xpovia apydtepa, o OptAog evbuvapwvel
TNV NYETIKA Tou B€on otnv katvotopia, enevéuoviag otnv
andéktnon tng Nerudia, plag ayyAlkng startup etalpelag,
kawvotépo ota Mpoidvta Néag Nevidg kal nyétn otig
TEXVOAOY(eG kal ta uypd atpiopartog.
Y10 epeuvntikd kévtpo tng Nerudia yevviétat to myblu,
10 kawotdpo Mpoidv Neag Meviag nou undoxetal to
«Katt KaAutepo» yia Toug evAAIKEG KanvioTtég. Metd to
enttuxnpévo Aavodplopa otnv Eupwnn, To ZentépPpto tou
2019 to myblu eloépxetal duvapika kat otnv EAAGSa.
H ouokeun atpiopatog myblu ouvbuddet upnAn anédoon
Kal eukoAla o€ pia dlakpltikn Kat KopgWn cUoKeUn
atpiopatog. Zuykekplpéva, otnv EAAGSa kukAopopoulv 6
yeuoelg myblu, 600 uPnAng évtaong vikotivng n strawberry
mint & to tobacco, TPelg YEUOELG xapnASTeEPNG €viaong
1o tobacco, n vanilla kat to blue ice, eviy npdopata
KUKAO@QOpPNOE Kal To npwtonoptakd blue ice 0%, n npwIN
KadWouAa nou kukAogopel otnv EAAGSa nou divel tnv
€NIAOYN OTOUG EVAAIKOUG KANVIOTEG va atpi{oouy pE tnv
notétnta & tnv epnetpia tou myblu xwpig vikotivn! Ooov
apopd tn didpkela tng pnatapiag, to myblu xpeladetal
nepinou 30 Aentd @optiong kat dlapkei pla oAdkAnpn pépa
yia évav péoo atyiotn.
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H unéoxeon yia «katt KaAvTtepo»

MEeAETEG epnElpOYVWHOVWY EXOUV SE(EEL NWG 0L TOEIKEG
ouaieg nou ekAUovtal katd tnv kalon Tou Kanvou Tou
Tolydpou eival o kUptog unelBuvog yia TiG aoBEveLeg Moy
oxetidovtal pe to kanviopa, oxt n vikotivn. Ta Mpoidvta Néag
levidg, énwg to myblu, ekAUouv €wg kat 99% Atydtepeg
To&IKEG BAABEPEG XNUIKEG OUGIEG OE OXEON HE TA KAVOVIKA
Tolyapa, Bdoet epeuvwv. KAWVIKEG HEAETEG pE EVAALKOUG
KanvioTég nou PetéBnoav atnv xpnon tou myblu deixvouv
eniong, taxela pelwon twv ennédwv PAaBepwv ToEikwv
oUolWV 0To owpa. M autd kal to dtulopa tou myblu, oto
onofo 6ev epnAéketal, oUte kanvog, oUte kavon, efval,
oUppwva e £PEUVEG, eival TouAdxiotov 95% Alyétepo
BAaPepo kal Toikd OUYKPLTIKE PiE TO TOLydpo.

YXETIKA pe ta uypd atpiopatog, ot KAWOUAES Tou myblu,
KAEI0TOU TUNOU, MEPLEXOUV €va PElyHa GUTIKAG YAUKEPIVNG,
ouotatikd nou Bpioketal Kat og ApkeTd TPOPIHA,
nponuAevoyAukOANG Kat vepou nou epnAoutidetal, avaioya
HE TN yeUon, JE ApWHATIKEG OUOLEG KAl PAPHAKEUTIKNG
notétntag vikotivn. Efvat npoyeHIOPEVEG Katl OPPAyIOPEVEG,
eNopévwG KABe popa nou To uypd TEAEIWVEL NpENEL va
avtikadiotatal n kawouAa pe pia véa, e€aopaiidovag tnv
uYnAA notdtnta, téoo Twv Uypwy, 600 Kal Tng EPNeLpiag tou
atpi{opatog myblu.

H aopdAeia navw an’ éAal " auté kat n Imperial Tobacco
éxel e€aopalioel yia ta uypd atplopatog, aAAd kat ta
efaptnpata twv cuokeuwv myblu, 6AeG TG anapaltnteg
MIOTOMNOINCELG, CUPHOPPVETAl Ta npdtunda nou opidel n
Eupwnaikn Evwaon, tnv Miotonoinon CE kai ta Mpdtuna
Twv Mpoidviwv nou épxovtat o enapn Pe TpoGLpa Hetaty
aMwv, kat éxouv nepdoet and 30 eAéyxoug aopaeiag.

H xawvotopia tng Nerudia xat
ta peAAovuika oxébia

To «Katt KaAltepo» anoteAel tov nupnva tng otpatnyikng
tou OpiAou tng Imperial Tobacco, n onoia odényet

TG e€eAEEIG O NEPLOTOTEPEG XWPEG KAl AYOPEG HIE
uneuBuvotnta kal To PAEpPa oTpappévo oto péAAov. To
TuApa Avantuéng Mpoidvtwy kal Kavotopiag tng Nerudia
non 6ouAelel NAvw oe Npwtonoplakd projects nou
avapévetal va eknAngouv tnv ayopd.
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